


Case 2 – Initial Public Offering


 Background:   Introduction of company.   What business is the company in?  When was the company established?  
 
Roku is a company that deals with video streaming and digital media player software’s like Smart TVs, Smart TV boxes and wireless speakers. The company also produces such software for other companies. The company was founded in 2002 as a Limited company but received the name Roku in 2008 when Netflix when the company (Roku, 2020).


1. When did the company go public?  Why did the company decide to go public (what did the company plan to do with the funds raised)? 


The company went public in September, 2017. Roku decided to go public with the hope that it would increase its consumer base in the. The company was also looking for investors and also aimed at creating an advertising platform for interested partners. The company advanced its TV box technology and expanded its advertising opportunities for other companies to increase its income (Roku, 2017).


2. What exchange lists the stock? Why did the company decide to list on that exchange?   What is its stock symbol? 


Roku listed its stocks on Nasdaq. Nasdaq is more cost efficient company than other listings and therefore Roku chose it to prevent making losses on other expensive listings (Roku, 2017). Symbol is Nasdaq: Roku. 

3. Who was the investment banker? Why did the company choose that investment banker? Was IPO done on an underwritten or best efforts basis? How much was paid (in $ and in % of IPO) to the investment banker (this is sometimes called underwriting discounts/underwriting commissions)? 

The company hired Morgan and Citibank as their IPO investment banker. The company had had earlier relationships with the Morgan Stanley and they therefore choose them to be their investment banker (Roku, 2017). The IPO was in underwritten basis and the underwriters took 5% of the sales as commission.

4. How many shares were issued?  What portion of the company did insiders retain?  
5. 


Roku issued 15,668,000 shares. The insiders retained about 6,668,000 of the total shares (Roku, 2017).



6. What was the offer price per share? How was the offer price decided? How much money was raised? 


The price per share was $14. The shares were priced based on the laws of demand and supply which helped the company quote a relatively high bid because of its demand. The company sold 15.7 million shares raising a total of $219 dollars

7. Has stock price changed since IPO?  What was the price at end of first day?  Estimate the underpricing (amount of money left on the table); express it as a %.  What is the current price? 

The stock price has changed since the IPO of Roku. At the end of the first day a share had risen to $23 after a 20% change on the market value. Currently, the stock price of Roku is $253.

8. Anything else that you think is interesting about the IPO


I think the Roku IPO was interesting because of the boost that it gave to the company. Today, Roku boasts of having 43 million subscribers thanks to the money boost that the company had on its IPO. I also found the fact that the company took 10 years interesting because it put it at a strategic position to attain the high number of sales it had in its IPO. In these 10 years, the company had been branding itself
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